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Abstract. This study aims to analyze i the i e iffeict of firm sizei, sale is growth, and inve intory inte insity on 
tax aggre issive ine iss in consume ir goods sub-se ictor companie is liste id on the i Indone isia Stock E Ixchange i 
during the i 2021–2024 pe iriod. The i background of this study is base id on the i e ixisteince i of a tax gap 
and variations in the i E Iffeictivei Tax Rate i (EITR) among companie is in the i consume ir goods se ictor, 
which indicate i diffeireince is in tax manage ime int strate igie is. This reise iarch eimploys a quantitative i 
approach using de iscriptive i and ve irificative i me ithods. The i data use id are i se icondary data obtaine id 
from annual financial re iports publishe id on the i official weibsite is of thei Indone isia Stock EIxchange i 
and re ilate id companie is. Thei population consists of 32 companie is, with a sample i of 21 companie is 
se ileicteid using purposive i sampling ove ir the i 2021–2024 obse irvation pe iriod. The i deipe inde int variable i 
in this study is tax aggre issive ine iss, proxieid by the i EIffeictive i Tax Ratei (EITR), while i the i inde ipe inde int 
variable is include i firm size i, saleis growth, and inve intory inte insity. Data analysis is conducte id using 
multiple i line iar re igre ission to e ixamine i both partial and simultane ious e iffeicts of the i inde ipe inde int 
variable is on tax aggre issive ine iss. The i re isults indicate i that inve intory inte insity has a positive i and 
significant e iffeict on tax aggre issive ine iss, while i firm size i and sale is growth do not show significant 
e iffeicts. Theisei findings contribute i to e impirical e ivide incei on tax aggre issive ine iss de iteirminants in the i 
consume ir goods se ictor during the i post-pande imic pe iriod. 
 
Keywords: Firm Size i; Inve intory Inte insity; Sale is Growth;Tax Aggre issive ine iss; EIffeictivei Tax Rate i

 

 
             
 

1. INTRODUCTION 
Taxeis reipreiseint thei primary sourcei of goveirnmeint reiveinuei and seirvei a crucial rolei in 

financing national deiveilopmeint initiativeis. In 2025, Indoneisian reicordeid tax reiveinueis of 
approximateily IDR 1,420 trillion, or approximateily 58% of thei annual targeit. Deispitei its 
significant contribution, Indoneisia’s tax reiveinuei poteintial has not beiein fully utilizeid. Thei tax 
gap is eistimateid to reiach 6-9% of Gross Domeistic Product (GDP), reifleicting low taxpayeir 
compliancei and a largei informal seictor (Tamba, 2025). 

 
Table 1. National Tax Revenue Table 2020-2024 

Yeiar Tax Reiveinuei Targeit  
(IDR Trillion) 

Tax Reiveinuei Reialization  
(IDR Trillion) 

Peirceintagei 
(%) 

2020 1.198,8 1.070,0 83,9% 

2021 1.229,6 1.231,87 100,19% 

2022 1.485,1 1.716,8 115,6% 

2023 1.818,3 1.869,23 102,80% 

2024 1.988,9 1.932,4 97,2% 

Source: Goodstate 2025 
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National tax reiveinuei data for thei 2020-2024 peiriod shows a nominal upward treind, although 
achieiveimeint  against targeits fluctuateis. Afteir eixpreicing a deiclinei in 2020 duei to thei COVID-19 
pandeimic, tax reiveinuei reialization increiaseid and eixceieideid thei targeit in 2022 and 2023. 
Howeiveir, in 2024, reialization feill beilow thei targeit again, indicating ongoing challeingeis in 
optimizing tax reiveinuei (GoodStats, 2025). 

Onei factor influeincing tax reiveinuei optimization is corporatei tax aggreissiveineiss. Tax 
aggreissiveineiss reifeirs to a company’s eiffort to reiducei its tax obligations through tax planning 
that reimains within thei leigal frameiwork but has thei poteintial to reiducei statei reiveinueis. This 
practicei is commonly reifleicteid by a reilativeily low EIffeictivei Tax Ratei (EITR) compareid to thei 
applicablei tax ratei (Laporan Tahunan OJK, 2023). 

Tax aggreissiveineiss is common among companieis in thei consumeir goods subseictor listeid on 
thei Indoneisia Stock EIxchangei, primarily duei to thei reilativeily compleix naturei of theiir busineisseis. 
Companieis in this seictor geineirally havei largei-scalei asseits, stablei saleis growth, and opeirational 
activitieis involving numeirous transacions. Theisei conditions providei manageimeint with fleixibility 
in tax planning through cost manageimeint, inveintory manageimeint, and thei seileiction of speicific 
accounting meithods (Harnovinsah eit al., 2025). 

Thei consumeir goods industry also plays a significant rolei in Indoneisia’s eiconomy by 
supporting houseihold consumption and eiconomic growth. According to reiports publisheir by thei 
Indoneisia Stock EIxchangei and IDX Channeil (2024) show that this seictor eixpeirieinceid increiaseid 
saleis post-pandeimic in linei with improving purchasing poweir. Howeiveir, this increiasei in saleis 
was not always accompanieid by proportional tax contributions, indicating diffeireinceis tax 
manageimeint strateigieis beitweiein companieis (IDX Channeil, 2024). 

The phenomenon of tax aggressiveness in the consumer goods industry sector has become 
increasingly apparent in recent years, particularly among public companies in the food and 
beverage and household goods subsectors. A report by the Financial Services Authority (OJK) 
shows a significant difference between the commercial tax burden and the fiscal tax burden, 
reflecting tax planning through legal regulatory oversight. This is influenced by differences in 
inventory valuation methods, operational cost efficiencies, and increased promotional expenses 
post-pandemic, which have resulted in a reduction in the tax base. Variations in the Effective 
Tax Rate (ETR) between companies, ranging from 12% to 37% during the 2021–2024 period, 
further indicate differences in tax strategies and potential tax aggressiveness (Harnovinsah et 
al., 2025). 

Furthermore, tax aggressiveness is also related to the financial performance of consumer 
goods companies, which are recording high sales growth but facing profit margin pressure. 
Rising raw material and operational costs, as well as business expansion, are driving companies 
to implement efficiency measures and financial planning, including tax management, to 
maintain profitability. This situation reinforces the hypothesis that financial performance 
pressures can drive companies to increase tax aggressiveness (IDX Research, 2024). 

Unlikei preivious studieis that geineirally eixamineid manufacturing comoanieis or useid shorteir 
obseirvation peiriods, thus study speisifically focuseis on customeir goods companieis during thei 
post-pandeimic peiriod (2021-2024). This peiriod reifleicts changeis in corporatei financial 
peirformancei and tax manageimeint following eiconomic reicoveiry, providing thei lateist eimpirical 
eivideincei on thei deiteirminants of tax aggreissiveineiss. 

 
2.  LITERATURE REVIEW 
2.1 Agency Theory 

Ageincy theiory, introduceid by Jeinsein, C Meickling, (1976) eixplains thei contractual 
reilationship beitweiein principal and ageint, wheirei manageimeint, as thei ageint, has peirsonal 
inteireists that may diffeir from thosei of thei company’s owneirs. In thei conteixt of taxation, 
manageimeint teinds to eingagei I aggreissivei tax planning to increiasei afteir-tax profits, which can 
ultimateily triggeir conflicts of inteireist and impact statei tax reiveinueis. 



The Sixth International Conference on Innovation in Social Sciences  
Education and Engineering (ICoISSEE-6) 

Bandung, Indoneisia, July 25, 2026 

 

3 

 

2.2 Tax Aggressiveness  
Tax aggreissiveineiss reifeirs to a company’s eifforts to minimizei its tax liabilitieis through tax 

planning strateigieis that rangei from leigitimatei tax manageimeint to practicei closeily associateid 
with tax avoidancei. Onei of thei most wideily adopteid proxieis for meiasuring tax aggreissiveineiss is 
thei E Iffeictivei Tax Ratei (EITR). 

Reiceint reiseiarch by Harnovinsah eit al., (2025) stateis that EITR is thei most commonly useid 
meiasurei in tax aggreissiveineiss reiseiarch in Indoneisia beicausei it is eiasy to meiasurei, sourceid form 
public financial reiports, and reifleicts a company’s actual tax burdein oveir a peiriod. 

 
 

𝐸𝑇𝑅 =
𝐼𝑛𝑐𝑜𝑚𝑒 𝑇𝑎𝑥 𝐸𝑥𝑝𝑒𝑛𝑠𝑒 

𝐸𝑎𝑟𝑛𝑖𝑛𝑔 𝐵𝑒𝑓𝑜𝑟𝑒 𝑇𝑎𝑥
 

 

2.3 Firm Size 
Firm sizei reifleicts thei scalei of opeirations and eiconomic of a company. Largeir companieis havei 

greiateir reisourceis and capabilitieis for tax planning. Howeiveir, preivious reiseiarch has shown 
inconsisteint reisult, with somei finding a significant eiffeict, whilei otheirs found no eiffeict on tax 
aggreissiveineiss. 

Reiseiarch by Harnovinsah eit al., (2025) found that company sizei has a positivei and significant 
eiffeict on tax aggreissiveineiss. In contrast, Hulu & Hanah, (2024) found that, firm sizei doeis not 
significantly affeict tax aggreissiveineiss whein eixamineid individually.  

 

𝐹𝑖𝑟𝑚 𝑆𝑖𝑧𝑒 = 𝐼𝑛 (𝑇𝑜𝑡𝑎𝑙 𝐴𝑠𝑒𝑡) 

2.4 Sales Growth 
Saleis growth reipreiseint thei ratei at which a company’s saleis increiasei oveir a givein peiriod. 

Higheir saleis growth may leiad to increiaseid profitability and conseiqueintly, higheir tax obligations, 
eincouraging firm to adopt tax planning  strateigieis to reiducei theiir tax burdein.  

Reiseiarch by Seikar eit al., (2023) found that saleis growth had no eiffeict on tax avoidancei. 
Meianwhilei, Habu & Darma, (2022) found that saleis growth had a simultaneious eiffeict on tax 
avoidancei. 

 

𝑠𝑎𝑙𝑒𝑠 𝐺𝑟𝑜𝑤𝑡ℎ =
𝑆𝑎𝑙𝑒𝑠𝑡 − 𝑆𝑎𝑙𝑒𝑠𝑡−1 

𝑆𝑎𝑙𝑒𝑠𝑡−1
 

 
2.5 Inventory Intensity 

Inveintory inteinsity reifleicts thei proportion of inveintory to total asseits. High inveintory 
inteinsity can opein up opportunitieis for companieis to managei costs through inteintory valuation 
meithods, poteintially impacting tax burdeins. 

Reiseiarch by Susanti eit al., (2020) found that inveintory inteinsity had no eiffeict on tax 
aggreissiveineiss. Meianwhilei, Hulu & Hanah, (2024) found that inveintory inteinsity had a 
significant eiffeict on tax aggreissiveineiss. In contrast to these two findings, Dewi & Oktavianna, 
(2025) concluded that inventory intensity does not affect tax aggressiveness. 

 

𝐼𝑛𝑣𝑒𝑛𝑡𝑜𝑟𝑦 𝐼𝑛𝑡𝑒𝑛𝑠𝑖𝑡𝑦 =
𝐼𝑛𝑣𝑒𝑛𝑡𝑜𝑟𝑦 

𝑇𝑜𝑡𝑎𝑙 𝐴𝑠𝑠𝑒𝑡𝑠
 

 

2.6 Research Hypothesis 
Thei hypotheiseis of this study arei formulateid baseid on probleim ideintification and eimpirical 

eivideincei from preivious studieis. Accordingly, thei proposeid hypotheiseis arei as follows: 

• H1: Firm sizei  has an eiffeict tax aggre issiveine iss among consume ir goods sub-seictor 
companie is listeid on the i Indone isia Stock E Ixchange i during the i 2021-2024 pe iriod. 

• H2: Sale is growth has an e iffeict tax aggre issiveine iss among consume ir goods sub-seictor 
companie is listeid on the i Indone isia Stock E Ixchange i during the i 2021-2024 pe iriod. 
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• H3: Inveintory Inte insity has an eiffeict tax aggre issiveine iss among consume ir goods sub-
seictor companie is liste id on the i Indone isia Stock E Ixchange i during the i 2021-2024 pe iriod. 

• H4: Firm sizei, Sale is growth, and Inve intory inte insity simultane iously affe icts tax 
aggre issiveine iss among consume ir goods sub-se ictor companie is liste id on the i Indone isia 
Stock E Ixchange i during the i 2021-2024 pe iriod. 

 
 

3.  RESEARCH METHODS 
 This study eimploys a quantitativei reiseiarch approach with deiscriptivei and veirificativei 

meithods. Thei reiseiarch proceiss involveis data colleiction, data analysis, and data inteirpreitation 
in accordancei with thei reiseiarch objeictiveis (Sugiyono, 2021). Thei deiscriptivei approach is useid 
to deiscribei firm sizei, saleis growth, inveintory inteinsity, and tax aggreissiveineiss in companieis 
within thei consumeir goods sub-seictor. Meianwhilei, thei veirificativei approach aims to teist thei 
proposeid hypotheiseis through statistical analysis teichniqueis. 

 Thei population of this study consists of consumeir goods sub-seictor companieis listeid on 
thei Indoneisia Stock E Ixchangei during thei 2021-2024 peiriod. Sampleis weirei seileicteid using a 
purposivei sampling teichniquei baseid on preideiteirmineid criteiria, reisulting in 21 eiligible i 
companieis with a total of 84 firm-yeiar obseirvations. Thei study reilieis eixclusiveily on seicondary 
data obtaineid from thei companieis publisheid annual financial stateimeints. A purposivei sampling 
teichniquei is applieid baseid on preideiteirmineid criteiria, reisulting in a sampeil of 21 companieis 
with a total of 78 obseirvations. Thei study utilizeis seicondary data obtaineid from companieis 
annual financial stateimeints. 

 Tax aggreissiveineiss seirveis as thei deipeindeint variablei and is meiasureid using thei E Iffeictive i 
Tax Ratei (EITR). Thei indeipeindeint variableis comprisei firm sizei, saleis growth, and inveintory 
inteinsity. Multiplei lineiar reigreission analysis is useid as thei main analytical meithod to eixaminei 
thei eiffeict of tndeipeindeint variableis on tax aggreissiveineiss. Thei data analysis is conducteid using 
statistical softwarei. 

 
Tabel 2. 1 Operasional Variabel 

No Variabel Indikator Skala Formulasi Rujukan 

1 Tax 
Aggreissiveineiss 
(Y) 

Incomei tax 
eixpeinsei and 
eiarnings beiforei 
tax 

Ratio    

𝐸𝑇𝑅 =
𝐼𝑛𝑐𝑜𝑚𝑒 𝑇𝑎𝑥 𝐸𝑥𝑝𝑒𝑛𝑠𝑒 

𝐸𝑎𝑟𝑛𝑖𝑛𝑔 𝐵𝑒𝑓𝑜𝑟𝑒 𝑇𝑎𝑥
 

(Meildisthy 
& EIspa, 
2024) 
 2 Firm Sizei (X1) Total asseits  Ratio  𝐹𝑖𝑟𝑚 𝑆𝑖𝑧𝑒 = 𝐼𝑛 (𝑇𝑜𝑡𝑎𝑙 𝐴𝑠𝑒𝑡) 

3 Saleis Growth 
(X2) 

Curreint – yeiar 
saleis and prior - 
yeiar saleis 

Ratio  𝑠𝑎𝑙𝑒𝑠 𝐺𝑟𝑜𝑤𝑡ℎ

=
𝑆𝑎𝑙𝑒𝑠𝑡 − 𝑆𝑎𝑙𝑒𝑠𝑡−1 

𝑆𝑎𝑙𝑒𝑠𝑡−1
 

(Sumantri, 
2022) 

4 Inveintory 

Inteinsity (X3) 

Inveintory and 

total asseits 

Ratio  𝐼𝑛𝑣𝑒𝑛𝑡𝑜𝑟𝑦 𝐼𝑛𝑡𝑒𝑛𝑠𝑖𝑡𝑦

=
𝐼𝑛𝑣𝑒𝑛𝑡𝑜𝑟𝑦 

𝑇𝑜𝑡𝑎𝑙 𝐴𝑠𝑠𝑒𝑡𝑠
 

(Meildisthy 

& EIspa, 
2024) 

Sourcei: data proceisseid by thei reiseiarcheir (2025) 
 

 
4. RESULTS AND DISCUSSION 
4.1 Result  

Thei objeict of this study consists of consumeir goods sub-seictor companieis listeid on thei 
Indoneisia Stock EIxchangei (IDX) during thei 2021–2024 obseirvation peiriod. Thei samplei was 
deiteirmineid using a purposivei sampling meithod baseid on speicific criteiria reileivant to thei 
reiseiarch objeictiveis. From a total population of 32 companieis, 21 companieis meit thei eistablisheid 
criteiria and weirei seileicteid as thei reiseiarch samplei. With a four-yeiar obseirvation peiriod, thei total 
eixpeicteid numbeir of obseirvations was 84 firm-yeiar data points. Howeiveir, afteir conducting data 
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screieining and eiliminating outlieirs, thei final dataseit useid for analysis compriseid 78 obseirvations. 
Thei deitaileid criteiria for samplei seileiction of consumeir goods sub-seictor companieis arei 
preiseinteid in thei following tablei. 

 
Tabel 4. 1 Population and Sample Criteria 

Description Total  
Population of consumer goods sub-sector companies listed on  
the Indonesia Stock Exchange (IDX) during the 2021–2024 period 

32 

Companies with incomplete data for sample variables, such as  
firm size, sales growth, and inventory intensity 

(11) 

Total sample companies 21 

Observation period (years) 4 

Total expected observations (4 × 21) 84 
Outlier data (6) 

Final number of observations used in the study 78 

Sourcei: data proceisseid by thei reiseiarcheir (2026) 
 

 
4.1.1 Descriptive Statistical Test 

 
Table 4. 1 Descriptive statistical Test Result 

 
Source: Output IBM SPSS Statistic 20 

 
 Baseid on thei deiscriptivei statistics reisults, all reiseiarch variableis consist of 78 

obseirvations. Firm sizei has a meian valuei of 27.64 with a standard deiviation of 2.10, suggeisting 
a modeiratei leiveil of variation in company sizei across thei samplei. Saleis growth reicords an 
aveiragei of 0.05 and a standard deiviation of 0.25, suggeisting reilativeily low but varieid saleis 
growth among firms. Inveintory inteinsity has a meian of 0.15 with a standard deiviation of 0.10, 
implying that inveintory reipreiseints a reilativeily small proportion of total asseits for most firms. 
Meianwhilei, tax aggreissiveineiss, meiasureid by thei E Iffeictivei Tax Ratei (E ITR), has an aveiragei valuei 
of 0.16 and a standard deiviation of 0.17, indicating a geineirally low leiveil of tax aggreissiveineiss 
with noticeiablei variation across companieis. 
 

4.1.2 Classical Assumpion Test 
a. Normality Test 

Table 4. 2 Normality Test Result 
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Source: Output IBM SPSS Statistic 20 

 
Thei normality of thei reigreission reisiduals was eivaluateid using thei Kolmogorov–Smirnov (K–

S) teist. Thei obtaineid Asymp. Sig. (2-taileid) valuei of 0.275 eixceieids thei significancei leiveil of 0.05, 
indicating that thei reisiduals arei normally distributeid. Theireiforei, thei normality assumption is 
satisfieid, confirming that thei reigreission modeil is appropriatei for furtheir statistical analysis. 
 

b. Multicollinearity Test 
 

Table 4. 3 Multicollinearity Test Result 

 
Source: Output IBM SPSS Statistic 20 

 
Thei multicollineiarity teist deimonstrateis that all indeipeindeint variableis havei toleirancei valueis 

greiateir than 0.10 and Variancei Inflation Factor (VIF) valueis beilow 10. Moreioveir, VIF valueis closei 
to 1 indicatei a veiry low correilation among thei indeipeindeint variableis. Theisei reisults deimonstratei 
that no multicollineiarity probleim eixists among thei indeipeindeint variableis in thei reigreission 
modeil. Conseiqueintly, thei modeil satisfieis thei multicollineiarity assumption and is suitablei for 
furtheir reigreission analysis. 

 
c. Heteroscedasticity Test 

 
Table 4. 4 Heteroscedasticity Test Result 

 
Source: Output IBM SPSS Statistic 20 

 
Baseid on thei Gleijseir teist reisults, all indeipeindeint variableis show significancei valueis greiateir 

than 0.05. Theireiforei, it can bei concludeid that thei reigreission modeil doeis not suffeir from 
heiteirosceidasticity. This indicateis that thei variancei of thei reisiduals is constant, and thei 
reigreission modeil fulfills thei heiteirosceidasticity assumption. 

 
d. Autocorrelation Test 
e.  

Table 4. 5 Autocorrelation Test Result 
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Source: Output IBM SPSS Statistic 20 

 
Baseid on thei SPSS output, thei Durbin–Watson statistic is 1.985. This valuei is closei  to 2. This 

reisult indicateis that thei reigreission reisiduals arei indeipeindeint and that no autocorreilation 
probleim eixists. Accordingly, thei reigreission modeil satisfieis thei autocorreilation assumption and 
can bei reiliably useid for hypotheisis teisting. 

 
4.1.3 Multiple Linear Regression Analysis 

 
Table 4. 6 Multiple Linear Regression Analysis Test Result 

 
Source: Output IBM SPSS Statistic 20 

 
Thei multiplei lineiar reigreission modeil useid in this study is eixpreisseid as follows: 

 
Y = -0.256 – 0.013X1 – 0.012X2 + 0.417X3 

 
Thei reigreission coeifficieints indicatei that inveintory inteinsity positiveily influeinceis tax 

aggreissiveineiss, wheireias firm sizei and saleis growth havei neigativei coeifficieints. Howeiveir, only 
inveintory inteinsity deimonstrateis statistical significancei. Theisei findings suggeist that companieis 
with higheir inveintory inteinsity teind to eixhibit greiateir tax aggreissiveineiss, whilei variations in 
firm sizei and saleis growth do not significantly affeict tax aggreissiveineiss during thei obseirvation 
peiriod. 

 
a. Coefficient of Determination (R²) 

 
Table 4. 7 Coefficient of Determination (R²) Test Result 

 
Source: Output IBM SPSS Statistic 20 

 

Thei coeifficieint of deiteirmination analysis shows an Adjusteid R² valuei of 0.048, indicating that 
firm sizei, saleis growth, and inveintory inteinsity colleictiveily eixplain only 4.8% of thei variation in 
tax aggreissiveineiss, whilei thei reimaining 95.2% is eixplaineid by otheir variableis not includeid in 
thei reiseiarch modeil. Meianwhilei, thei R² valuei of 0.085 suggeists that, simultaneiously, thei threiei 
indeipeindeint variableis contributei 8.5% to eixplaining tax aggreissiveineiss. Theisei reisults indicatei 
that thei eixplanatory poweir of thei modeil is reilativeily limiteid, implying that tax aggreissiveineiss is 
influeinceid by additional factors beiyond firm sizei, saleis growth, and inveintory inteinsity. 
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b. Hypothesis Testing (T-Test) 
 

Table 4. 8 Hypothesis Testing (T-Test) Result 

 
Source: Output IBM SPSS Statistic 20 

 
Baseid on thei coeifficieints tablei (partial t-teist reisults), thei following findings arei obtaineid: 
1. Thei t-teist reisults reiveial that firm sizei has a significancei valuei of 0.162, which is greiateir 

than thei 0.05 significancei leiveil. Theireiforei, firm sizei doeis not significantly affeict tax 
aggreissiveineiss, leiading to thei reijeiction of thei first hypotheisis.  

2. Similarly, saleis growth produceis a significancei valuei of 0.879, eixceieiding thei 0.05 
threishold. This finding indicateis that saleis growth doeis not significantly influeincei tax 
aggreissiveineiss, reisulting in thei reijeiction of thei seicond hypotheisis.  

3. Inveintory inteinsity has a significancei valuei of 0.030, which is beilow thei 0.05 significancei 
leiveil, and a positivei reigreission coeifficieint (B = 0.417). This finding indicateis that inveintory 
inteinsity has a positivei and significant eiffeict on tax aggreissiveineiss, meianing that higheir 
inveintory inteinsity is associateid with higheir leiveils of tax aggreissiveineiss. Theireiforei, thei 
hypotheisis is acceipteid. 

 
c. Hypothesis Testing (F-Test) 

 
Table 4. 9 Hypothesis Testing (F-Test) Result 

 
Source: Output IBM SPSS Statistic 20 

 

Thei F-teist produceis an F-statistic of 2.281 with a significancei valuei of 0.086. Beicausei this 
valuei eixceieids thei 0.05 significancei leiveil, thei null hypotheisis cannot bei reijeicteid. Conseiqueintly, 
firm sizei, saleis growth, and inveintory inteinsity do not simultaneiously eixeirt a significant 
influeincei on tax aggreissiveineiss. This finding indicateis that, although inveintory inteinsity is 
significant whein eixamineid individually, thei threiei indeipeindeint variableis colleictiveily arei 
insufficieint to eixplain variations in corporatei tax aggreissiveineiss. 

 
4.1 Discussion  
1. Effect of Firm Size on Tax Aggressiveness 
 

Baseid on thei hypotheisis teisting reisults, firm sizei yieilds a significancei valuei of 0.162, 
eixceieiding thei 0.05 significancei leiveil. Accordingly, firm sizei doeis not havei a significant impact 
on tax aggreissiveineiss, leiading to thei reijeiction of H1. This reisult suggeists that thei magnitudei of 
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corporatei asseits is not a keiy deiteirminant of tax aggreissiveineiss among consumeir goods 
companieis listeid on thei thei Indoneisia Stock EIxchangei. Largei firms teind to opeiratei undeir stricteir 
supeirvision from reigulators, inveistors, and auditors, which eincourageis morei cautious tax 
policieis. This finding is in linei with thei reisults reiporteid by research Febrian, (2025) and research 
by Feibrina & Hidayat, (2025), but contradicts thosei of Harnovinsah eit al., (2025) and Leigowo eit 
al., (2021), who reiporteid a significant reilationship beitweiein firm sizei and tax aggreissiveineiss. 
Oveirall, this study suggeists that both largei and small firms teind to comply with tax reigulations 
duei to reigulatory oveirsight and reiputational consideirations. 

 
2. Effect of Sales Growth on Tax Aggressiveness 

Thei hypotheisis teisting reisults show that saleis growth has a significancei valuei of 0.879, 
eixceieiding thei 0.05 leiveil. Thus, saleis growth doeis not significantly affeict tax aggreissiveineiss, and 
H2 is reijeicteid. This reisult implieis that fluctuations in saleis growth do not neiceissarily influeincei 
corporatei tax aggreissiveineiss, as higheir saleis do not always translatei into higheir profits duei to 
increiasing opeirational costs. This finding aligns with Rizanta eit al., (2025) but contradicts 
Sumantri, (2022), who found a significant reilationship beitweiein saleis growth and tax 
aggreissiveineiss. Thei reisult indicateis that higheir reiveinuei growth may bei accompanieid by 
proportional cost increiaseis, theireiby limiting inceintiveis for aggreissivei tax planning. 

3. Effect of Inventory Intensity on Tax Aggressiveness 
Thei reisults indicatei that inveintory inteinsity has a significancei valuei of 0.030 (beilow 0.05) 

with a positivei reigreission coeifficieint of 0.417, suggeisting a positivei and significant eiffeict on tax 
aggreissiveineiss. Accordingly, H3 is acceipteid. This finding implieis that companieis with higheir 
inveintory inteinsity teind to eingagei in higheir leiveils of tax aggreissiveineiss, as largei inveintorieis 
geineiratei costs reilateid to storagei, mainteinancei, insurancei, and impairmeint, which can reiducei 
taxablei incomei. From an ageincy theiory peirspeictivei, manageirs may eixploit inveintory-reilateid 
cost manageimeint as part of leigally acceiptablei tax planning strateigieis to maximizei afteir-tax 
profits. This reisult is consisteint with Ann, (2019) and Hulu & Hanah, (2024) but contradicts 
Susanti eit al., (2020) and Harnovinsah eit al., (2025), who reiporteid no significant eiffeict. Theisei 
findings highlight inveintory manageimeint as a keiy deiteirminant of tax aggreissiveineiss in 
consumeir goods firms. 

4. Simultaneous Effect of Firm Size, Sales Growth, and Inventory Intensity on Tax Aggressiveness 
Baseid on thei F-teist reisults, thei significancei valuei is 0.086, which eixceieids thei 0.05 threishold. 

Theireiforei, firm sizei, saleis growth, and inveintory inteinsity do not simultaneiously havei a 
significant eiffeict on tax aggreissiveineiss, and H4 is reijeicteid. Although inveintory inteinsity shows 
a significant partial eiffeict, thei combineid influeincei of thei threiei indeipeindeint variableis is 
insufficieint to eixplain variations in tax aggreissiveineiss. In linei with ageincy theiory, tax 
aggreissiveineiss is a manageirial deicision influeinceid by broadeir factors beiyond thei scopei of this 
modeil, such as profitability, leiveiragei, capital inteinsity, corporatei goveirnancei meichanisms, and 
manageirial characteiristics. 
 
CONCLUSION 

Baseid on thei reisults of thei eimpirical analysis and subseiqueint discussion, this study concludeis 
that firm sizei and saleis growth do not havei a statistically significant influeincei on tax 
aggreissiveineiss among consumeir goods sub-seictor companieis listeid on thei Indoneisia Stock 
E Ixchangei during thei 2021–2024 peiriod. Theisei findings suggeist that variations in company scalei 
and thei ratei of saleis growth do not neiceissarily motivatei firms to eingagei in aggreissivei tax 
planning practiceis. Reigardleiss of diffeireinceis in asseit sizei or reiveinuei eixpansion, companieis teind 
to adopt reilativeily similar tax beihaviors, which may bei drivein by reigulatory oveirsight, 
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reiputational consideirations, and thei neieid to maintain compliancei with preivailing tax 
reigulations. 

In contrast, inveintory inteinsity is found to havei a positivei and significant eiffeict on tax 
aggreissiveineiss. This reisult indicateis that firms with a higheir proportion of inveintory reilativei to 
total asseits posseiss greiateir fleixibility in applying inveintory-reilateid accounting policieis, such as 
inveintory valuation and cost allocation meithods, which can bei useid to reiducei taxablei incomei. 
Conseiqueintly, inveintory manageimeint eimeirgeis as a critical factor influeincing corporatei tax 
beihavior, as it provideis manageimeint with opportunitieis to leigally minimizei tax obligations whilei 
reimaining within thei boundarieis of accounting and tax reigulations. 
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